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Agricultural Marketing Act 1958
1958 CHAPTER 47 6 and 7 Eliz 2

PART I

AGRICULTURAL MARKETING SCHEMES

Imposition of penalties, etc.

11 Power to postpone imposition of penalty.

So much of any scheme as, in pursuance of subsection (2) of section nine of this
Act, requires the disciplinary committee to impose penalties on a registered producer
and the board to recover penalties from such a producer shall not be construed as
preventing the disciplinary committee, if they find that a contravention has occurred,
from postponing the imposition of a penalty for such period, not exceeding twelve
months, as may be specified in the scheme, but save as aforesaid nothing in this section,
in subsections (4) to (8) of the said section nine or in the last foregoing section shall
be construed as derogating from the duty to impose and recover penalties which is
required by the said subsection (2) to be provided for by every scheme.
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