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STATUTORY INSTRUMENTS

2008 No. 1276

The Business Protection from
Misleading Marketing Regulations 2008

PART 4
INVESTIGATION POWERS

Compensation
F127. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

F1 Regs. 21-27 revoked (1.10.2015) by The Consumer Rights Act 2015 (Commencement No. 3,
Transitional Provisions, Savings and Consequential Amendments) Order 2015 (S.I. 2015/1630), art. 1,
Sch. 2 para. 112 (with art. 8)

http://www.legislation.gov.uk/id/uksi/2008/1276/regulation/21
http://www.legislation.gov.uk/id/uksi/2015/1630
http://www.legislation.gov.uk/id/uksi/2015/1630
http://www.legislation.gov.uk/id/uksi/2015/1630/article/1
http://www.legislation.gov.uk/id/uksi/2015/1630/schedule/2/paragraph/112
http://www.legislation.gov.uk/id/uksi/2015/1630/article/8
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