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STATUTORY INSTRUMENTS

2006 No. 2369

Tobacco Advertising and Promotion Act
2002 etc. (Amendment) Regulations 2006

PROSPECTIVE

Amendment of the Electronic Commerce (EC Directive) (Extension) Regulations 2003

10. Paragraph 2 to the Schedule to the Electronic Commerce (EC Directive) (Extension)
Regulations 2003(1) is omitted.

Commencement Information
I1 Reg. 10 in force at 28.9.2006, see reg. 1(1)

(1) SI 2003/115.

http://www.legislation.gov.uk/id/uksi/2006/2369/regulation/1/1
http://www.legislation.gov.uk/id/uksi/2003/115
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Changes and effects yet to be applied to :
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