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STATUTORY INSTRUMENTS

2004 No. 1824
CONSUMER PROTECTION

The Tobacco Advertising and Promotion
(Brandsharing) Regulations 2004

Made - - - - 13th July 2004
Coming into force 31st July 2005

THE TOBACCO ADVERTISING AND PROMOTION
(BRANDSHARING) REGULATIONS 2004

Point of sale brandsharing
General provisions
Signature

1. Citation and commencement
2. Interpretation

3. Brandsharing

4. Exceptions

5.

6.

THE SCHEDULE — HEALTH WARNINGS AND HEALTH INFORMATION
1. An advertisement to which this Schedule applies shall include an...
2. The health warning and information which is required by paragraph...

Explanatory Note
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