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SCHEDULE

SCHEME UNDER THE AGRICULTURAL MARKETING ACTS,
1931 TO 1949, REGULATING THE MARKETING OF WOOL

PART VI
MARKETING PROVISIONS AND PRINCIPAL POWERS OF THE BOARD

MISCELLANEOUS POWERS

75.—(1) The Board may:—

(a) Furnish to registered producers, or publish in such manner as they think fit, market
intelligence and other information likely to promote the efficient production and marketing
of wool.

(b) Encourage, promote, or conduct agricultural co-operation, research and education in
connection with the production and marketing of wool.

(2) The Board may lend to any registered producer, on such security (if any) and on such terms
as to interest and otherwise as they think fit, a portion not exceeding two-thirds of the amount which
they estimate that he will receive from the sale of any wool produced or in course of production
by him.



