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S C H E D U L E S

SCHEDULE 6

INVESTIGATORY POWERS: CONSEQUENTIAL AMENDMENTS

Consumer Protection Act 1987 (c. 43)
40 (1) Section 29 (powers of search etc) is amended as follows.

(2) In subsection (1) for “any of the powers conferred by the following provisions of this
section” substitute “ the power conferred by subsection (4) ”.

(3) Omit subsections (2), (3), (5) and (6).

(4) In subsection (7) omit—
(a) “, (5) or (6)”, and
(b) “or records”.
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