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Tobacco Advertising
and Promotion Act 2002

2002 CHAPTER 36

7 Developments in technology

The Secretary of State may by order amend any provision of this Act if he considers
it appropriate to do so in consequence of any developments in technology relating to
publishing or distributing by electronic means.

Commencement Information
I1 S. 7 wholly in force at 14.2.2003; s. 7 not in force at Royal Assent see s. 22(1)(2); s. 7 wholly in force

at 14.2.2003 by S.I. 2002/2865, art. 2(2)(e); S.S.I. 2002/512, art. 2(2)(e)

http://www.legislation.gov.uk/id/uksi/2002/2865
http://www.legislation.gov.uk/id/uksi/2002/2865/article/2/2/e
http://www.legislation.gov.uk/id/ssi/2002/512
http://www.legislation.gov.uk/id/ssi/2002/512/article/2/2/e
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