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Tobacco Advertising
and Promotion Act 2002

2002 CHAPTER 36

2 Prohibition of tobacco advertising

(1) A person who in the course of a business publishes a tobacco advertisement, or causes
one to be published, in the United Kingdom is guilty of an offence.

(2) A person who in the course of a business prints, devises or distributes in the United
Kingdom a tobacco advertisement which is published in the United Kingdom, or
causes such a tobacco advertisement to be so printed, devised or distributed, is guilty
of an offence.

(3) Distributing a tobacco advertisement includes transmitting it in electronic form,
participating in doing so, and providing the means of transmission.

(4) It is not an offence under subsection (1) for a person who does not carry on business
in the United Kingdom to publish or cause to be published a tobacco advertisement
by means of a website which is accessed in the United Kingdom; and, in that
case, devising the advertisement or causing it to be devised is not an offence under
subsection (2).
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