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Directive 2010/13/EU of the European Parliament and of the Council
of 10 March 2010 on the coordination of certain provisions laid

down by law, regulation or administrative action in Member States
concerning the provision of audiovisual media services (Audiovisual

Media Services Directive) (codified version) (Text with EEA relevance)

CHAPTER III

[F1PROVISIONS APPLICABLE TO AUDIOVISUAL MEDIA SERVICES]

[F1Article 5

1 Each Member State shall ensure that a media service provider under its jurisdiction
shall make easily, directly and permanently accessible to the recipients of a service at least the
following information:

a its name;
b the geographical address at which it is established;
c the details, including its email address or website, which allow it to be contacted rapidly

in a direct and effective manner;
d the Member State having jurisdiction over it and the competent regulatory authorities

or bodies or supervisory bodies.

2 Member States may adopt legislative measures providing that, in addition to
the information listed in paragraph 1, media service providers under their jurisdiction
make accessible information concerning their ownership structure, including the beneficial
owners. Such measures shall respect the fundamental rights concerned, such as the private and
family life of beneficial owners. Such measures shall be necessary and proportionate and shall
aim to pursue an objective of general interest.]

[F1Article 6

1 Without prejudice to the obligation of Member States to respect and protect human
dignity, Member States shall ensure by appropriate means that audiovisual media services
provided by media service providers under their jurisdiction do not contain any:

a incitement to violence or hatred directed against a group of persons or a member of a
group based on any of the grounds referred to in Article 21 of the Charter;

b public provocation to commit a terrorist offence as set out in Article 5 of Directive (EU)
2017/541.

2 The measures taken for the purposes of this Article shall be necessary and
proportionate and shall respect the rights and observe principles set out in the Charter.]

[F2Article 6a

1 Member States shall take appropriate measures to ensure that audiovisual media
services provided by media service providers under their jurisdiction which may impair the
physical, mental or moral development of minors are only made available in such a way as to
ensure that minors will not normally hear or see them. Such measures may include selecting
the time of the broadcast, age verification tools or other technical measures. They shall be
proportionate to the potential harm of the programme.



2 Directive 2010/13/EU of the European Parliament and of the Council of 10 March...
Document Generated: 2023-10-01

Status: EU Directives are being published on this site to aid cross referencing from UK legislation. After
IP completion day (31 December 2020 11pm) no further amendments will be applied to this version.

The most harmful content, such as gratuitous violence and pornography, shall be subject
to the strictest measures.

2 Personal data of minors collected or otherwise generated by media service providers
pursuant to paragraph 1 shall not be processed for commercial purposes, such as direct
marketing, profiling and behaviourally targeted advertising.

3 Member States shall ensure that media service providers provide sufficient
information to viewers about content which may impair the physical, mental or moral
development of minors. For this purpose, media service providers shall use a system describing
the potentially harmful nature of the content of an audiovisual media service.

For the implementation of this paragraph, Member States shall encourage the use of co-
regulation as provided for in Article 4a(1).

4 The Commission shall encourage media service providers to exchange best practices
on co-regulatory codes of conduct. Member States and the Commission may foster self-
regulation, for the purposes of this Article, through Union codes of conduct as referred to in
Article 4a(2).]

Textual Amendments
F2 Inserted by Directive (EU) 2018/1808 of the European Parliament and of the Council of 14 November

2018 amending Directive 2010/13/EU on the coordination of certain provisions laid down by law,
regulation or administrative action in Member States concerning the provision of audiovisual media
services (Audiovisual Media Services Directive) in view of changing market realities.

[F1Article 7

1 Member States shall ensure, without undue delay, that services provided by media
service providers under their jurisdiction are made continuously and progressively more
accessible to persons with disabilities through proportionate measures.

2 Member States shall ensure that media service providers report on a regular basis to
the national regulatory authorities or bodies on the implementation of the measures referred to
in paragraph 1. By 19 December 2022 and every three years thereafter, Member States shall
report to the Commission on the implementation of paragraph 1.

3 Member States shall encourage media service providers to develop accessibility action
plans in respect of continuously and progressively making their services more accessible to
persons with disabilities. Any such action plan shall be communicated to national regulatory
authorities or bodies.

4 Each Member State shall designate a single, easily accessible, including by persons
with disabilities, and publicly available online point of contact for providing information and
receiving complaints regarding any accessibility issues referred to in this Article.

5 Member States shall ensure that emergency information, including public
communications and announcements in natural disaster situations, which is made available to
the public through audiovisual media services, is provided in a manner which is accessible to
persons with disabilities.]

[F2Article 7a

Member States may take measures to ensure the appropriate prominence of audiovisual
media services of general interest.
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Textual Amendments
F2 Inserted by Directive (EU) 2018/1808 of the European Parliament and of the Council of 14 November

2018 amending Directive 2010/13/EU on the coordination of certain provisions laid down by law,
regulation or administrative action in Member States concerning the provision of audiovisual media
services (Audiovisual Media Services Directive) in view of changing market realities.

Article 7b

Member States shall take appropriate and proportionate measures to ensure that
audiovisual media services provided by media service providers are not, without the
explicit consent of those providers, overlaid for commercial purposes or modified.

For the purposes of this Article, Member States shall specify the regulatory details,
including exceptions, notably in relation to safeguarding the legitimate interests of users
while taking into account the legitimate interests of the media service providers that
originally provided the audiovisual media services.]

Textual Amendments
F2 Inserted by Directive (EU) 2018/1808 of the European Parliament and of the Council of 14 November

2018 amending Directive 2010/13/EU on the coordination of certain provisions laid down by law,
regulation or administrative action in Member States concerning the provision of audiovisual media
services (Audiovisual Media Services Directive) in view of changing market realities.

Article 8

Member States shall ensure that media service providers under their jurisdiction do not
transmit cinematographic works outside periods agreed with the rights holders.

[F1Article 9

1 Member States shall ensure that audiovisual commercial communications provided
by media service providers under their jurisdiction comply with the following requirements:

a audiovisual commercial communications shall be readily recognisable as such;
surreptitious audiovisual commercial communication shall be prohibited;

b audiovisual commercial communications shall not use subliminal techniques;
c audiovisual commercial communications shall not:

(i) prejudice respect for human dignity;

(ii) include or promote any discrimination based on sex, racial or ethnic origin,
nationality, religion or belief, disability, age or sexual orientation;

(iii) encourage behaviour prejudicial to health or safety;

(iv) encourage behaviour grossly prejudicial to the protection of the environment;
d all forms of audiovisual commercial communications for cigarettes and other tobacco

products, as well as for electronic cigarettes and refill containers shall be prohibited;
e audiovisual commercial communications for alcoholic beverages shall not be aimed

specifically at minors and shall not encourage immoderate consumption of such
beverages;
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f audiovisual commercial communications for medicinal products and medical treatment
available only on prescription in the Member State within whose jurisdiction the media
service provider falls shall be prohibited;

g audiovisual commercial communications shall not cause physical, mental or moral
detriment to minors; therefore, they shall not directly exhort minors to buy or hire
a product or service by exploiting their inexperience or credulity, directly encourage
them to persuade their parents or others to purchase the goods or services being
advertised, exploit the special trust minors place in parents, teachers or other persons,
or unreasonably show minors in dangerous situations.

2 Audiovisual commercial communications for alcoholic beverages in on-demand
audiovisual media services, with the exception of sponsorship and product placement, shall
comply with the criteria set out in Article 22.

3 Member States shall encourage the use of co-regulation and the fostering of self-
regulation through codes of conduct as provided for in Article 4a(1) regarding inappropriate
audiovisual commercial communications for alcoholic beverages. Those codes shall aim to
effectively reduce the exposure of minors to audiovisual commercial communications for
alcoholic beverages.

4 Member States shall encourage the use of co-regulation and the fostering of self-
regulation through codes of conduct as provided for in Article 4a(1) regarding inappropriate
audiovisual commercial communications, accompanying or included in children's programmes,
for foods and beverages containing nutrients and substances with a nutritional or physiological
effect, in particular fat, trans-fatty acids, salt or sodium and sugars, of which excessive intakes
in the overall diet are not recommended.

Those codes shall aim to effectively reduce the exposure of children to audiovisual
commercial communications for such foods and beverages. They shall aim to provide
that such audiovisual commercial communications do not emphasise the positive quality
of the nutritional aspects of such foods and beverages.

5 Member States and the Commission may foster self-regulation, for the purposes of
this Article, through Union codes of conduct as referred to in Article 4a(2).]

Article 10

1 Audiovisual media services or programmes that are sponsored shall meet the following
requirements:

a their content and, in the case of television broadcasting, their scheduling shall in no
circumstances be influenced in such a way as to affect the responsibility and editorial
independence of the media service provider;

b they shall not directly encourage the purchase or rental of goods or services, in particular
by making special promotional references to those goods or services;

c viewers shall be clearly informed of the existence of a sponsorship agreement.
Sponsored programmes shall be clearly identified as such by the name, logo and/or
any other symbol of the sponsor such as a reference to its product(s) or service(s) or a
distinctive sign thereof in an appropriate way for programmes at the beginning, during
and/or at the end of the programmes.

[F12 Audiovisual media services or programmes shall not be sponsored by undertakings
whose principal activity is the manufacture or sale of cigarettes and other tobacco products, as
well as electronic cigarettes and refill containers.]
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3 The sponsorship of audiovisual media services or programmes by undertakings whose
activities include the manufacture or sale of medicinal products and medical treatment may
promote the name or the image of the undertaking, but shall not promote specific medicinal
products or medical treatments available only on prescription in the Member State within whose
jurisdiction the media service provider falls.

[F14 News and current affairs programmes shall not be sponsored. Member States may
prohibit the sponsorship of children's programmes. Member States may choose to prohibit
the showing of a sponsorship logo during children's programmes, documentaries and religious
programmes.]

[F1Article 11

1 This Article shall apply only to programmes produced after 19 December 2009.

2 Product placement shall be allowed in all audiovisual media services, except in news
and current affairs programmes, consumer affairs programmes, religious programmes and
children's programmes.

3 Programmes that contain product placement shall meet the following requirements:
a their content and organisation within a schedule, in the case of television broadcasting,

or within a catalogue in the case of on-demand audiovisual media services, shall under
no circumstances be influenced in such a way as to affect the responsibility and editorial
independence of the media service provider;

b they shall not directly encourage the purchase or rental of goods or services, in particular
by making special promotional references to those goods or services;

c they shall not give undue prominence to the product in question;
d viewers shall be clearly informed of the existence of product placement by an

appropriate identification at the start and at the end of the programme, and when a
programme resumes after an advertising break, in order to avoid any confusion on the
part of the viewer.

Member States may waive the requirements set out in point (d) except for programmes
produced or commissioned by a media service provider or by a company affiliated with
that media service provider.

4 In any event programmes shall not contain product placement of:
a cigarettes and other tobacco products, as well as electronic cigarettes and refill

containers, or product placement from undertakings whose principal activity is the
manufacture or sale of those products;

b specific medicinal products or medical treatments available only on prescription in the
Member State under whose jurisdiction the media service provider falls.]

Textual Amendments
F1 Substituted by Directive (EU) 2018/1808 of the European Parliament and of the Council of

14 November 2018 amending Directive 2010/13/EU on the coordination of certain provisions laid
down by law, regulation or administrative action in Member States concerning the provision of
audiovisual media services (Audiovisual Media Services Directive) in view of changing market
realities.
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