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STATUTORY INSTRUMENTS

2010 No. 863

The Tobacco Advertising and Promotion
(Display of Prices) (England) Regulations 2010

Meaning of “place”

3. For the purposes of section 7C of the Act, “place” means premises in England where tobacco
products are offered for sale in the course of a business, other than premises—

(a) which are accessible only to persons who are engaged in, or employed by, a business which
is part of the tobacco trade, and

(b) from which the prices of tobacco products are not visible from the outside of the premises.


