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S T A T U T O R Y  I N S T R U M E N T S

2010 No. 863

PUBLIC HEALTH, ENGLAND

The Tobacco Advertising and Promotion
(Display of Prices) (England) Regulations 2010

Made       -      -      -      - 17th March 2010

Coming into force
for the purpose of large
shops 1st October 2011

for all other purposes 1st October 2013

THE TOBACCO ADVERTISING AND PROMOTION
(DISPLAY OF PRICES) (ENGLAND) REGULATIONS 2010

1. Citation, commencement and application  
2. Interpretation  
3. Meaning of “place”  
4. Display of prices of tobacco products  
5. General requirements for the display of prices of tobacco products  
6. Price lists  
7. Price lists: available only on request  
8. Storage units  
9. Specialist and bulk tobacconists  
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