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S C H E D U L E S

FOURTH SCHEDULE

PROVISIONS CORRESPONDING TO CERTAIN PROVISIONS
OF THE AGRICULTURAL MARKETING ACTS, 1931 TO 1934

PART I

PROVISIONS WITH RESPECT TO REGISTRATION UNDER
MARKETING SCHEMES, AND FINANCIAL POWER OF BOARDS

1 A marketing scheme may provide for securing the removal from the register to be
kept under the scheme of the names of persons who have ceased to carry on in Great
Britain the business by virtue of which they may have been registered in the said
register or who are exempted from registration under the scheme.

2 For the purpose of determining the financial powers and duties of the board, a
marketing scheme may provide—

(a) for the establishment of a fund to be administered and controlled by the
board, for the payment into the said fund of all moneys received by the
board, and for the payment out of the said fund of all expenses lawfully
incurred by the board;

(b) for determining the manner in which any moneys standing to the credit of
the said fund may be invested, and for the keeping, audit and publication
of accounts relating to the fund;

(c) for empowering the board to borrow money for the purpose of discharging
its functions under the scheme;

(d) for empowering the board to lend money to any person registered under
the scheme, on such terms, and against such security, as may be specified
in the scheme.


