
Changes to legislation: There are currently no known outstanding effects for the
Agricultural Marketing Act 1958, Section 20. (See end of Document for details)

Agricultural Marketing Act 1958
1958 CHAPTER 47 6 and 7 Eliz 2

PART I

AGRICULTURAL MARKETING SCHEMES

Relations of Boards with Ministers, etc.

20 Directions by Ministers to boards as respects certain matters.

(1) This section shall have effect with respect to any powers exercisable by a board by
virtue of any provision of a scheme providing for any of the following matters, that
is to say—

(a) for empowering the board to buy the regulated product, to produce
commodities from that product, and to sell the regulated product and any
commodity so produced by the board;

(b) for the determination from time to time—
(i) of the quantity of the regulated product, or of any description thereof,

which may be sold by any registered producer;
(ii) of the descriptions of the regulated product which may be sold by any

registered producer;
(iii) of the price at, below or above which, the terms on which, and the

persons to whom, or through the agency of whom, the regulated
product, or any description or quantity thereof, may be sold by any
registered producer;

and references in the following provisions of this section to acts or omissions of the
board shall be construed as references to acts or omissions of the board in the exercise
of any of the said powers.

(2) Subject to the provisions of this section, if it appears to the Minister that the result,
or one of the results, of any act or omission of the board or intended act or omission
of the board is or will be either—
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(a) to restrict the purposes for which the regulated product, or any description
thereof, is used, or to limit the quantity of the regulated product, or of any
description thereof, which is used for any particular purpose, or

(b) to limit the quantity of the regulated product, or of any description thereof, or
of any commodity produced therefrom, which is produced or sold, whether
by registered producers or by other persons, or

(c) to regulate the price at which the regulated product, or any description or
quantity thereof, or any commodity produced therefrom, is sold, whether by
registered producers or by other persons, or

(d) to limit the classes of persons to whom or through the agency of whom the
regulated product, or any description or quantity thereof, or any commodity
produced therefrom, is sold, whether by registered producers or by other
persons,

and that that result is or will be contrary to the public interest, the Minister may by
order give to the board such directions as to their acts or omissions as he considers
necessary or expedient for the purpose of preventing that result or, as the case may be,
preventing or mitigating the damage to the public interest entailed thereby, and it shall
be the duty of the board to comply with that order:

Provided that nothing in this subsection shall be construed as authorising or requiring
the board to do anything which they have no power to do under the scheme.

(3) Before making an order under subsection (2) of this section the Minister shall give to
the board notice in writing stating the general nature of the action which he proposes to
take and of his reasons for taking it, and shall not make any order under that subsection
for at least twenty-eight days after the date of the noticeF1...

F2(4) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

(5) The Minister may at any time, after consultation with the board concerned, by order
revoke or vary any order in force under the said subsection (2) so as either—

(a) to withdraw the whole or any part of the directions in force thereunder; or
(b) to vary or add to those directions in any manner which he thinks necessary

or expedient in order better to attain the purposes for which those directions
were given:

Provided that, except with the consent of the board, the Minister shall not vary or add
to any directions under paragraph (b) of this subsection where, in his opinion, the need
for the variation or addition arose from circumstances not obtaining at the date when
the directions were given.

(6) Any order made under any of the provisions of this section shall state the general nature
of the reasons for the making thereof and shall be subject to annulment in pursuance
of a resolution of either House of Parliament.

F3(7) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
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