
These notes refer to the Tobacco Advertising and Promotion Act
2002 (c.36) which received Royal Assent on 7 November 2002

TOBACCO ADVERTISING

AND PROMOTION ACT 2002

EXPLANATORY NOTES

SUMMARY

3. The Act bans advertising and promotion (including sponsorship) of tobacco products,
with certain limited exceptions. Most of it will come into force on a date or dates to be
appointed by the Secretary of State or, in relation to Scotland, the Scottish Ministers.
The Act will apply to England, Scotland, Wales and Northern Ireland.
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