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Agriculture Act 1993
1993 CHAPTER 37

PART I

MILK MARKETING

Supplementary

24 Interpretation of Part I.

(1) In this Part of this Act—
“approved scheme” means a scheme of reorganisation in relation to which

an application under section 2 above, but no application under section 6 above,
has been granted (with any variations approved under section 5 above);

“milk marketing board” means the board administering a scheme having
effect under the M1Agricultural Marketing Act 1958 for the marketing of milk;

“notice” means notice in writing;
“registered producers”, in relation to a milk marketing board, means

persons registered as producers under the marketing scheme administered by
the board;

“scheme of reorganisation” has the meaning given by section 2(1) above;
and

“subsidiary” has the same meaning as in the M2Companies Act 1985.

(2) In this Part of this Act, references to the appropriate authority are—
(a) in the case of a milk marketing board whose area is in England and Wales,

to the Minister of Agriculture, Fisheries and Food and the Secretary of State,
and, in relation to things done by the appropriate authority, to those ministers
acting jointly, and

(b) in the case of a milk marketing board whose area is in Scotland, to the
Secretary of State.
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Marginal Citations
M1 1958 c. 47.
M2 1985 c. 6.

http://www.legislation.gov.uk/id/ukpga/1958/47
http://www.legislation.gov.uk/id/ukpga/1985/6
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