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Directive 2006/114/EC of the European Parliament and of the Council
of 12 December 2006 concerning misleading and comparative

advertising (codified version) (Text with EEA relevance)

Article 2

For the purposes of this Directive:

(a) ‘advertising’ means the making of a representation in any form in connection with a
trade, business, craft or profession in order to promote the supply of goods or services,
including immovable property, rights and obligations;

(b) ‘misleading advertising’ means any advertising which in any way, including its
presentation, deceives or is likely to deceive the persons to whom it is addressed
or whom it reaches and which, by reason of its deceptive nature, is likely to affect
their economic behaviour or which, for those reasons, injures or is likely to injure a
competitor;

(c) ‘comparative advertising’ means any advertising which explicitly or by implication
identifies a competitor or goods or services offered by a competitor;

(d) ‘trader’ means any natural or legal person who is acting for purposes relating to his
trade, craft, business or profession and anyone acting in the name of or on behalf of
a trader;

(e) ‘code owner’ means any entity, including a trader or group of traders, which is
responsible for the formulation and revision of a code of conduct and/or for monitoring
compliance with the code by those who have undertaken to be bound by it.


