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[F1SCHEDULE

INFORMATION SOCIETY SERVICE PROVIDERS

Textual Amendments
F1 Sch. inserted (28.9.2006) by Tobacco Advertising and Promotion Act 2002 (Amendment) Regulations

2006 (S.I. 2006/2369), regs. 1(1), 9

Interpretation
1. In this Schedule—

“recipient of the service” means any person who, for professional ends or
otherwise, uses an information society service, in particular for the purposes
of seeking information or making it accessible; and

“relevant offence” is an offence under section 2, 3A [F2, 7D, 8, 9 or 11].]

Textual Amendments
F2 Words in Sch. para. 1 substituted (12.1.2010 for specified purposes) by Health Act 2009 (c. 21), s.

40(1)(7)(c), Sch. 4 para. 13

http://www.legislation.gov.uk/id/uksi/2006/2369
http://www.legislation.gov.uk/id/uksi/2006/2369
http://www.legislation.gov.uk/id/uksi/2006/2369/regulation/1/1
http://www.legislation.gov.uk/id/uksi/2006/2369/regulation/9
http://www.legislation.gov.uk/id/ukpga/2002/36/schedule/paragraph/1
http://www.legislation.gov.uk/id/ukpga/2009/21
http://www.legislation.gov.uk/id/ukpga/2009/21/section/40/1
http://www.legislation.gov.uk/id/ukpga/2009/21/section/40/1
http://www.legislation.gov.uk/id/ukpga/2009/21/section/40/7/c
http://www.legislation.gov.uk/id/ukpga/2009/21/schedule/4/paragraph/13
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